
Social  Media Guidelines

About

This guideline supports racing rules, including National Rule 165, that apply to the conduct of people registered by 

GRV and provides guidance in relation to expectations associated with activity on social media, where that social 

media activity relates to greyhound racing activities, including its participants (including fellow registered persons), 

clubs or GRV. 

Application

•

•

• Messaging apps and other chat functionality, such as Whatsapp, and including chat functionality within websites

and apps

• Websites that allow the publication of content, including online encyclopedias, such as Wikipedia

Inappropriate social media activity 
You should NOT -

Your Responsibility

GRV has developed these guidelines to assist you with your usage of social media in connection 

with the sport of greyhound racing in Victoria and the responsibilities that go with it.

F

 Support Line

Social Media examples

• publish or make comment that is detrimental to the greyhound racing industry, or any person, activity or

organization involved in it

• directing abuse or make inappropriate comments about, or to other individuals, or organisations that participate in

the greyhound racing industry

•

industry

•

inquiry or investigation

• make a comment, or post that is, or could be considered to be, offensive, abusive, racist, threatening,

discriminatory, bullying, defamatory or disrespectful to another person or body in the greyhound racing industry

so by GRV.  This includes information published on social media in your own name (or alias) or through accounts that 

are controlled, or otherwise linked to you.

ideas, as well as its ability to bring together those with shared interest, hobbies and occupations. However, it can 

racing in 

Victoria and those involved in the sport.

This guideline applies to anyone with activities which are connected to the sport of greyhound racing in Victoria.  This 

includes everyone working with, or registered with GRV, GRV staff, Clubs and their employees and agents.

This guideline does not apply in social media activity where no reference is

•

com.au, greyhound data forum and punters.com.au


